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Solution

A holistic, people-focused talent strategy

Supporting staff to develop skills
for the future

ASCO investedin LinkedIn Learning for all ifs
employees, with support from a LinkedIn for
Nonprofits discount. Access to the platform quickly
became an atfractive benefit for new hires and
staff loved the option of showcasing completed
courses on their LinkedIn profiles.

ASCO talent leaders also began working with
LinkedIn to build out competencies for 24 different
job families. They matched relevant content to the
desired skill pathways —empowering staff fo access

the specific resources they needed to be successful,

and improving accountability.

Enabling its people fuel its success

With Glint, ASCO ensured every voice was heard.
The solution made it fast and easy for HR leaders to
conduct regular staff surveys, analyze comments,
visualize data frends, and create custom reports —
saving them a significant amount of fime.

With timelyinsights from all levels, ASCO could
quickly action feedback and connect its staff to
relevant resourcesand growth opportunities.

Building a skilled, diverse workforce

Glint insights also enabled ASCO’s team leaders to
challenge assumptions and assess whether
individual data points were part of a larger tfrend.
Surveyresults helped guide more informed DEI
discussions and increased understanding of
demographics across the organization.

With Linkedin Recruiter, ASCO could share career
opportunitieswithin DEI-focused groups and
leverage advanced search capabilities to
proactively reach out to talent and confirm
candidates’ functional skills. Leaders also used their
LinkedIn Company Page and Linkedln Life Page to
stay connected with potential prospects — ensuring
It atfracted a diverse audience.

Whether I'm connecting with potential
candidates or engaging with my employees,
LinkedIn Talent Solutions has helped elevate
our talent strategy.”

Pavula King
Chief Human Resources Officer and Vice President




Results

With Linkedln solutfions supporting a holistic talent strategy, ASCO employees

now have a clear, defined path and resources to support their career growth.

 Learning engagement is up by 15% compared
15% to ASCQO's previous solution.

Staff are motivated by guided growth resources

ASCO saw a 103% increase Iin staff comments
on Its engagement surveys.

Automation increased engagement, while saving fime and resources

ASCO now sources 1 In 3 of its new hires
1in 3 from LinkedIn.

Insights supercharged ASCO'’s talent acquisition strategy

LinkedIn for Nonprofits has
allowed us to understand
our staff’s learning and
development needs
beftter, recruit new talent
faster, and make smarter
decisions based on
reliable data so ASCO can
continue with our mission
to conquer cancer.”

Paula King
Chief Human Resources
Officer and Vice President




